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Media Ethics: to Raise  Question 
 

Lubov S. Moskovchuk 
 
Transformation in the principles of content formation on 

the Internet has led to the formation of a special virtual 
communication media space, which requires the develop-
ment of unified ethical guidelines due to the emerging op-
portunities to abuse the global power of social media. The 
article presents a structural and logical analysis of the 
concepts of "social virtual network", "new social media", 
"media space", shows that depending on the objectives of 
the study, social networks and new media can be consid-
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ered either as different stages of evolution of media space 
or as complementary and related forms of media space or-
ganisation, identifies common essential characteristics of 
social networks and new media. Three blocks of media eth-
ics values were identified and characterised: communica-
tive, generative or content-centric, and goal-oriented or ex-
ploitative. 

Keywords: media space, virtual social networks, new 
media, social media, digital media ethics 
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